
Cahyadi (2018) 1 2
Midhet (2010) 2 5
Chankova (2012) 1 2
Luby (2009) 1 2
Luby (2009) 2 2
Aziz (2018) 1 1

Overall
Heterogeneity: τ2 = 0.36, I2 = 99.34%, H2 = 151.15
Test of θi = θj: Q(5) = 72.29, p = 0.00
Test of θ = 0: z = 1.74, p = 0.08
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Random-effects REML model

Sample: Enablement & Consume/purchase decision with largely private benefits


