Leave one out sample: Persuasion & Consumption or purchasing decision with largely private benefi

Effect size
Omitted study with 95% CI p-value

Midhet (2010) 2 5
Chankova (2012) 1 2
Luby (2009) 1 2
Luby (2009) 2 2

. s — 0.19[ 0.13, 0.26] 0.000
. 0.13[-0.04, 0.30] 0.122
0.17[ 0.09, 0.25] 0.000
0.17[ 0.09, 0.25] 0.000
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