Sample: Incentives & Consumption or purchasing decision with largely private benefi

Effect size Weight
Study with 95% CI (%)
Kusuma (2017) 2 9 —_— 0.03[-0.06, 0.11] 10.04
Tutor (2014) 15 B 0.03[-0.02, 0.08] 12.36
Kusuma (2017) 1 10 —h— 0.03[-0.05, 0.11] 9.94
Brugh (2018) 1 8 —lL} 0.04[-0.05, 0.14] 9.04
Hoddinott (2004) 1 7 | | 0.05[ 0.02, 0.07] 13.79
Filmer (2018) 1 4 : 0.08[-0.06, 0.21] 6.68
Brugh (2018) 1 5 TJIj 0.10[ 0.01, 0.20] 9.04
Filmer (2018) 1 1 | —— 0.19[ 0.05, 0.32] 6.67
Chankova (2012) 1 2 : - 0.19[ 0.13, 0.25] 11.64
Miller (2011) 1 1 | —— 0.20[ 0.10, 0.30] 8.71
Arnold (2009) 1 4 : 0.45[ 0.15, 0.76] 2.08
Overall : <@ 0.10[ 0.05, 0.14]
Heterogeneity: t° = 0.00, I = 76.86%, H* = 4.32 :
Test of 8, = 6;: Q(10) =40.14, p = 0.00 |
Testof 6= 0:z=3.89, p = 0.00 |
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Random-effects REML model



