Study

Sample: Training & Consumption or purchasing decision with social externalities

Effect size
with 95% CI

Weight
(%)

Huda (2012) 1 2
Guiteras (2015) 14
Guiteras (2015) 3 1
Guiteras (2015) 4 1
Crocker (2016) 1 4
Stoller (2011) 1 1

Overall

Heterogeneity: t° = 0.15, I = 98.67%, H® = 75.25
Testof 8, =6;: Q(5) =61.52, p =0.00
Testof86=0:z=1.52,p=0.13

Random-effects REML model
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