Leave one out sample: Persuasion & Health seeking behaviour with social externalities

Effect size
Omitted study with 95% CI p-value
Harter (2019) 1 1 : —————— 0.18[ 0.06, 0.30] 0.003
Midhet (2010) 2 4 : . 0.13[-0.10, 0.35] 0.267
Guiteras (2015) 2 5 ! 0.11[-0.11, 0.34] 0.331
Huda (2012) 1 11 : 0.11[-0.11, 0.34] 0.331
Guiteras (2015)1 5 ! 0.11[-0.11, 0.34] 0.333
Guiteras (2015) 3 5 : 0.11[-0.12, 0.33] 0.353
Briceno (2017) 37 : 0.11[-0.12, 0.33] 0.355
Cameron (2013) 1 1 1 0.11[-0.12, 0.33] 0.355
Guiteras (2015)4 5 : 0.11[-0.12, 0.33] 0.359
Briceno (2017) 3 6 i 0.10[-0.12, 0.33] 0.370
Briceno (2017) 15 : 0.10[-0.12, 0.33] 0.371
Briceno (2017) 16 i 0.10[-0.13, 0.33] 0.383
Crocker (2016) 2 1 : 0.09[-0.13, 0.32] 0.426
Midhet (2010) 1 4 : 0.09[-0.13, 0.32] 0.419
Crocker (2016) 1 1 : 0.07[-0.14, 0.28] 0.507
Memon (2015) 1 10 ; 0.06 [-0.13, 0.25] 0.557
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