Sample: Modelling & Consumption or purchasing decision with social externalities

Effect size Weight

Study with 95% CI (%)

Huda (2012) 1 2 » -0.03[-0.10, 0.04] 50.08

Ezeanolue (2017) 1 1 i -  1.19[ 1.07, 1.31] 49.92
|

Overall e —0-58 [ -0.62, 1.77]

Heterogeneity: 1> = 0.74, I = 99.67%, H*> = 307.35
Test of 6, = 8: Q(1) = 307.35, p = 0.00
Testof 6=0:z=0.95,p=0.34
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Random-effects REML model



