Leave one out sample: Education & Consumption or purchasing decision with social externalities

Omitted study

Effect size
with 95% CI

p-value

Huda (2012) 1 2
Guiteras (2015) 1 4
Guiteras (2015) 2 4
Guiteras (2015) 3 1
Guiteras (2015) 4 1
Patil (2013) 1 1
Wang (2015) 2 4
Wang (2015) 1 4
Ezeanolue (2017) 1 1
Ezeanolue (2015) 1 1

Random-effects REML model

0.43[ 0.01, 0.84]
0.42[ 0.00, 0.84]
0.42[ 0.00, 0.84]
0.41[-0.02, 0.83]
0.40 [ -0.02, 0.83]
0.40 [ -0.03, 0.83]
0.37 [-0.01, 0.75]
0.37[-0.01, 0.75]
0.26 [ -0.09, 0.60]
0.24 [ -0.08, 0.55]

0.043
0.048
0.049
0.061
0.064
0.069
0.055
0.056
0.150
0.138



