
Akresh (2012) 3 1
Akresh (2012) 4 1
Cahyadi (2018) 1 10
Akresh (2012) 1 1
Akresh (2012) 2 1
Guiteras (2015) 3 1
Guiteras (2015) 4 1
Patil (2013) 1 1
Wang (2015) 2 4
Stoller (2011) 1 1
Parvez (2018) 2 1
Parvez (2018) 6 1
Parvez (2018) 5 1
Corbett (2007) 1 1

Omitted study

0 .5 1

with 95% CI
Effect size

0.66 [
0.66 [
0.66 [
0.65 [
0.65 [
0.65 [
0.65 [
0.64 [
0.61 [
0.56 [
0.56 [
0.54 [
0.54 [
0.47 [

0.24,
0.23,
0.23,
0.22,
0.22,
0.22,
0.22,
0.21,
0.20,
0.14,
0.14,
0.13,
0.13,
0.13,

1.08]
1.08]
1.08]
1.08]
1.08]
1.08]
1.08]
1.07]
1.01]
0.99]
0.98]
0.95]
0.94]
0.81]

0.002
0.002
0.003
0.003
0.003
0.003
0.003
0.003
0.003
0.009
0.010
0.010
0.010
0.007

p-value

Random-effects REML model

Leave one out sample: Enablement & Consumption or purchasing decision with social externalities


