
Midhet (2010) 2 5
Chankova (2012) 1 2
Luby (2009) 1 2
Luby (2009) 2 2

Overall
Heterogeneity: τ2 = 0.00, I2 = 10.57%, H2 = 1.12
Test of θi = θj: Q(3) = 2.54, p = 0.47
Test of θ = 0: z = 4.71, p = 0.00
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