Sample: Persuasion & Health seeking behaviour with social externalities

Effect size Weight
Study with 95% CI (%)
Harter (2019) 1 1 —— : -1.33[-1.66, -0.99] 5.59
Midhet (2010) 2 4 —+ -0.20[-0.48, 0.08] 5.86
Guiteras (2015) 2 5 0.01[-0.04, 0.07] 6.51
Huda (2012) 1 11 0.02[-0.15, 0.18] 6.29
Guiteras (2015) 1 5 0.02[-0.06, 0.10] 6.47
Guiteras (2015) 35 0.08[ 0.03, 0.14] 6.51
Briceno (2017) 37 0.09[-0.04, 0.22] 6.38
Cameron (2013) 1 1 0.09[ 0.00, 0.18] 6.46
Guiteras (2015)4 5 0.10[ 0.01, 0.20] 6.44
Briceno (2017) 3 6 0.14[ 0.01, 0.27] 6.38

Briceno (2017) 15
Briceno (2017) 16

0.15[ 0.01, 0.28] 6.37
0.18[ 0.05, 0.31] 6.37

Crocker (2016) 2 1 ] 0.32[ 0.23, 0.41] 6.46
Midhet (2010) 1 4 :—I— 0.32[ 0.08, 0.57] 6.01
Crocker (2016) 1 1 m 0.61[ 0.50, 0.73] 6.41

Memon (2015) 1 10 —— 1.01[ 0.65, 1.37] 5.48

Overall 0.11[-0.10, 0.32]
Heterogeneity: t° = 0.18, I = 98.43%, H® = 63.77
Test of 8 = 6;: Q(15) =218.52, p = 0.00

Testof 8=0:z=0.99, p=0.32
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Random-effects REML model



