Leave one out sample:

Omitted study

Incentives & Consumption or purchasing decision with largely private benefi

Effect size
with 95% ClI

p-value

Kusuma (2017) 2 9

Tutor (2014) 1 5

Kusuma (2017) 1 10

Brugh (2018)/1 8

Hoddinott (2004) 1 7

Filmer (2018)/1 4
Brugh (2018)/1 5
Filmer (2018),1 1

Chankova (2012) 1 2

Miller (2011) 1 1
Arnold (2009) 1 4
|

05

Random-effects REML model

15

0.10[0.05, 0.16]
0.11[0.05, 0.16]
0.10[0.05, 0.16]
0.10[0.05, 0.15]
0.10[0.05, 0.16]
0.10[0.05, 0.15]
0.10[0.04, 0.15]
0.09[0.04, 0.14]
0.08[0.03, 0.12]
0.08[0.04, 0.13]
0.09[0.04, 0.13]

0.000
0.000
0.000
0.000
0.000
0.000
0.000
0.000
0.000
0.000
0.000



