
Huda (2012) 1 2
Guiteras (2015) 1 4
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Guiteras (2015) 4 1
Patil (2013) 1 1
Wang (2015) 2 4
Wang (2015) 1 4
Ezeanolue (2017) 1 1
Ezeanolue (2015) 1 1
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p-value

Random-effects REML model

Leave one out sample: Education & Consumption or purchasing decision with social externalities


