Leave one out sample: Enablement & Consumption or purchasing decision with largely private benefi

Effect size
Omitted study with 95% CI p-value

Cahyadi (2018) 1 2
Midhet (2010) 2 5
Chankova (2012) 1 2
Luby (2009) 1 2
Luby (2009) 2 2

Aziz (2018) 1 1
Parvez (2018) 5 10
Parvez (2018) 6 10
Parvez (2018) 1 10

. 1.28[0.45, 2.12] 0.003
. 1.27[0.42, 2.12] 0.003
. 1.26 [0.40, 2.12] 0.004
. 1.23[0.36, 2.10] 0.006
. 1.21[0.34, 2.09] 0.007
. 1.05[0.18, 1.92] 0.018
. 0.97[0.18, 1.75] 0.016
. 0.92[0.18, 1.66] 0.015
. 0.91[0.18, 1.63] 0.014

Random-effects REML model



