Sample: Enablement & Consumption or purchasing decision with social externalities

Effect size Weight

Study with 95% CI (%)
Akresh (2012) 3 1 -0.06 [ -0.24, 0.11] 7.75
Akresh (2012) 4 1 : 0.01[-0.16, 0.18] 7.75
Cahyadi (2018) 1 10 [ 0.04[-0.04, 0.12] 7.84
Akresh (2012) 1 1 — 0.09[-0.08, 0.27] 7.75
Akresh (2012) 2 1 [ 0.12[-0.05, 0.29] 7.75
Guiteras (2015) 3 1 0.12[ 0.07, 0.17] 7.86
Guiteras (2015) 4 1 : 0.15[ 0.05, 0.25] 7.83
Patil (2013) 1 1 .J 0.19[ 0.11, 0.26] 7.85
Wang (2015) 2 4 : 0.42[-4.07, 491] 0.73
Stoller (2011) 1 1 | 1.12[ 0.80, 1.44] 7.50
Parvez (2018) 2 1 : B 1.23[ 0.81, 1.65] 7.24
Parvez (2018) 6 1 e 1.50[ 1.06, 1.94] 7.19
Parvez (2018) 5 1 . 1.52[ 1.07, 1.96] 7.17
Corbett (2007) 1 1 : [ 2.09[ 1.94, 2.23] 7.79
Overall :‘ 0.61[ 0.20, 1.01]
Heterogeneity: t° = 0.53, I = 99.23%, H* = 129.38 |
Test of ;= 6 Q(13) = 842.92, p = 0.00 I
Testof 6=0:z=2.96, p =0.00 :
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Random-effects REML model



