Sample: Enablement & Consumption or purchasing decision with largely private benefi

Effect size Weight

Study with 95% CI (%)
Cahyadi (2018) 1 2 ] 0.01[-0.02, 0.04] 12.67
Midhet (2010) 2 5 ] 0.10[-0.03, 0.23] 12.63
Chankova (2012) 1 2 :l 0.19[ 0.13, 0.25] 12.67
Luby (2009) 1 2 _ 0.39[-0.37, 1.16] 11.28
Luby (2009) 2 2 — 0.51[-0.29, 1.31] 11.18
Aziz (2018) 1 1 | 1.74 [ 1.24, 2.24] 12.04
Parvez (2018) 5 10 | 2.53[ 1.19, 3.88] 9.18
Parvez (2018) 6 10 ! 2.88[ 1.54, 4.22] 9.21
Parvez (2018) 1 10 | 2.99[ 1.63, 4.34] 9.15
Overall : - 1.12[ 0.34, 1.90]
Heterogeneity: t° = 1.24, I = 99.69%, H* = 321.12 :
Test of 8 = 6;: Q(8) = 120.17, p = 0.00 |
Testof 8=0: z=2.83, p = 0.00 |
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