Sample: Incentives & Consumption or purchasing decision with social externalities

Effect size Weight
Study with 95% CI (%)
Huda (2012) 1 2 —.i— -0.03[-0.10, 0.04] 20.79
Guiteras (2015) 1 4 —-— 0.01[-0.07, 0.09] 20.26
Guiteras (2015) 2 4 4_7 0.02[-0.03, 0.07] 21.47
Patil (2013) 1 1 | —— 0.19[ 0.11, 0.26] 20.64
Filmer (2018) 19 | 0.28[ 0.15, 0.42] 16.83
|

Overall

Heterogeneity: t° = 0.01, I* = 90.59%, H* = 10.63
Test of 8, = 6;: Q(4) = 32.01, p =0.00
Testof 8=0:z=1.53,p=0.12

Random-effects REML model

0.09[-0.02, 0.20]



