Sample: Modelling & Consumption or purchasing decision with largely private benefi

Study

Effect size Weight
with 95% CI (%)

Midhet (2010) 2 5

Christine (2012) 16

Christine (2012) 2 5

Overall

Heterogeneity: t° = 0.01, I = 68.66%, H* = 3.19
Testof 6,=6,: Q(2) =6.76, p=0.03

Testof 8=0:z=2.97,p =0.00

Random-effects REML model
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0.10[-0.03, 0.23] 37.31
0.31[ 0.14, 0.49] 31.30
0.36[ 0.18, 0.53] 31.39

0.25[ 0.08, 0.41]



